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Moderator:



Targeted advertising

Spend more when estimated impressions are high.

High CTR provides better value for money.

Banner Ads

Second CTR to 
consider.



Ads: The Numbers
Experiment:

Week 1:   Bidding R$25,000 a day at ~12PM ET 
on the same ad.

Week 2:   Organic visits, no advertising

Results: 

On average 100%-150% increase of revenue per day with ads. 

Week 1 Total: ~R$518,000 ($1,813USD) 

Week 2 Total: ~R$168,000 ($588USD)



YouTube/Streaming

One YouTuber provided 423k views. This grew to over 4 Million when other 
YouTubers followed on. 



YouTube/Streaming: Case Example

184k Views 100k Views 46k Views 37k Views 56k Views

Images: Seniac



Twitch
● Roblox has nearly 300,000 followers.
● Engaging exposure
● People follow the presenters



Sponsored Games

Must have a thumbnail that really stands out.

Hidden like-dislike ratio.Lots of potential coverage among top games

Big bold text draws the eye in.

EMOJI’s help 
the title stand 

out.

Professional 
graphics shows 

quality.



Social Media: Dissecting A Post

Action: Game 
link

Incentive: 
Promo code

Community: Interaction 
with official Roblox tweet

Composition: 
Catchy game 
related text



Social Media: Case Examples

AdoptMe (NewFissy & BeThink)

Island Royale (LordJurrd)



Combining Strategies

(25,000 R$ Spent on Banner Ads and Sponsored Games)

Zoo Tycoon Case Study



Q & A
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